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Since Tan Sri Muhyiddin took over the
helm of the Ministry of International
Trade & Industry in mid-2007, IMM has
gained new updates on the country's
marketing efforts.

Qur special interview with the Minister
confirms a new outlook and prowess
with MATRADE leading the pack. As

IMM's Patron the Minister also proposes
some new professional directions for its
members.
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Market Development Grant (MDG)



MDG Performance Report (2002-
2008)

From the period 2002 to 2008, a total
of 7419 ¢claims haz beon reimbursed
valued at AMagoy mifion benefiting
2301 SMEs,

Tha minin benefcisries of MDG by
wnctors are

Furmnture - 215%
Prepored Food - B
Burdding & Construction

Materials & Hordware - 6.5%

Machinery & Equipment - 429
Consumer & Industnal Electrical
& Elactronics Products 52%

In loerny af awnarship, RI4M5.26 mitlion
or 128 per cent were disbursed to
Bumiputzre companies whilea RM438
million or 87.2 per cent were for non-
bumiputra companies,

In terms ol location, majorty of the
companies were from the slales
of Selangor (a7.3%), Kuala Lumpur
(14.65¢), Penang (n.5%), Johor (107™)
and Parak (519%)

MDG Issues and Challenges

The current oconcmic  downtum
would ostainky affect the demand and
market share of Malaysian products
and zervices m ths intarnational
markel,

In view ol this effectve 1 January
2009, the MDG guidelines have
been further revised {o encourage
Malaysian companies to undertake
axport promotion activities at the
ntermational markets.

Among ofhess, the revision provides
an increased ceding of claimable
expenses in printing of promotional
materials  and  advartisement  in
thow diectories, eligibiites for
accammodation and fight fickets
from one 10 two ceprasentatives per
company including trade associations
and chambers The revision aleo raisad
the aligibility for booth conatruction
and pohancement to the aquivalent
(100%) of eligible haoth rental cost.

Services Export Fund (SEF)

As part of the Government's offorl
to develop and promate the services
sector, SEF was introduced In 20064
with a total allccation of RMnsmillion
uneler RMKa

The objoctiven of SEF are to,

+ Expand exports al services
« Brand Malaysian Services Provider
as  ioternationally  competitive;
competent and reliable by increasing
the awareness ol their experiise in
the international mistkel. and

» Secunng projects overseas by
undertaking feasibility studses and
other relsted studies which will
enable Malaysian companies o have
& compelitive edgp

SEF provdes «50% reimbursable
grant for the costs of prepanng and
submitting  competitive bids  for
averseas projects, » 50% reimbursable
grant for undertaking trade promatian
activibes  overseas and + 100%
reimbursable granl for  Malayslan
services providers Lo undortake pre-
loasibility and feasibility studies.

The activities supported through SEF
include participating i international
tenders for studies and  projocts
in widsaanging  services  {excepl
tourism)  including  infrastructure
develooment, water treatment, 10T
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services, powsr generation, arcrafia
maintenance services and oil and gay
sorvices. undertaking pra-feasibifity
and feaubdity studies Tor forogn
governmeant fagency, ard creating &
presence through export promotion
activities such &s Inteenabinnal trade
fairs, internotional conference and
nelting up new offices aversoas,

Inview of the current glabel economse
slowdown, there i a need to furthat
support  the Malaysian  Secvices
Praviders in promoling their services
overseas, the scope af the SEF
has been expanded o include the
fallowaing;

+ Organised Specialined Marksting
Missions (SMM) to petentinl markets
far Malaysian Services Providers |n
selected sectors

« Followsingup  with Missions o
sucure projocts dentibed during the
SMMy, and

« Hosting visds to Malaysia lor praject
awners. developers and  executing
agencies of potential projects with
a view o arrange buniness mestings
ancd brsehings with Malaysian Servicen
Draviders that can underlake the
projects,

Asat 51 December 2008, a total of 603
applications involnng 312 companies
have been sporoved with a value of
RM3umillion

Cherl: List of successful SEF beneficiaries
MALAYSIAN SERVICES PROVIDERS & THEIR SECURED COVERSEAS PROJECTS

SCOMI Engineenng
Banhil Bersekutu.
Sdn Bhd

Angkasa Consulting

Services Scdn Bhd
- Sunway Construction
Sdn Bhd

Protasoo Berhad
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Export Training Programmes
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QUESTION 4

IMM iz & non-profit erganization for
safes and maorketing professionals
and to the
enhancemenl of markating skills,

have contributed
and knowledge sharing as well as

networking opportunities- for its

members and asseciales.

As our Patron, do you see IMM
fulfilling its role as catalyst in bringing
change in business and marketing

mindsefs?
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In what capacity does (MM fit the
needs of the industry?

What else in your point of view can
IMM do as partners in human capital
devalopment especially in the areas
of sales ond marketing?

What are your hopes and aspirations
for IMM as it develops its role and

position for future reflevance?
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MARKPLUS.INC S

Knowledge | Insight | Solution

SPECIAL EXECUTIVE MASTER CLASS with

PHILIP KOTLER vy

The Father of Modern Marketing

MARKETING IN
TURBULENT ,
TIMES: /5

Discovering Opportunities in a Recession
with Chaotic Management System

waoneary: PhilipKotlerCenter LIVE & IN PERSON !

Kuala Lumpur

Facilitated by

He wrote Marketing Management, the Bible of Marketing. Wall Street Journal dubbed him umd
the mostinfluential business thinkers. He is Philip Kotler, the Father of Modern

in May 2009, he will publish Chaotics, a book about MARKETING IN TURBULENT TIMES
marketing in the age of turbulence. On his 78* o

CHAOTICS| Sl =20 i

Don't miss this rare opportunity to be one of the
ﬁumwmmm.mo‘omwm
will help you discover opportunities in a recession.

get the chance to meet the MAHAGURU who taught Marketing to all of us
Jo ‘hhnlnhlsmhwvdlycehbmm\ Meet Philip Kotler IN PERSON,
§ by our very own Hermawan Kartajaya, President of World

H

ﬁ%

Tultion

RM 1,300/participant Kuala Lumpur
oy Bind . o Convention Centre

For reservation please call
Institute Marketing of Malaysia

Telp: +603 7874 3089 | Fax +603 7876 3726
Email: info@imm.org.my
1G-1st Bangunan SKPPK, Jalan 55 9A/17

Injury Time

Get Spedial 10% Discount for IMM Members May 29 2009 47300 Petaling laya, Selangor
¢ Certificate signed by Philip Kotler is provided ¢ 1 0 ® [
0 2 20 HUN LY
Tis quaify i & group Sucount (mers thae 10 pustiopenta ’ o WL
phaass cimvlact MackPlus Inc o 1601 2166 2197 !

AN '
wa  3stro (EDGE MARKETING K. SUT . - = e
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TEN FASCINATING FACTS ABOUT
GRADUATE SCHOOL OF
MANAGEMENT (GSM)

1) Recognised as Malaysia's Top
Business Schoal
M-GSM wa teed by

2) Cutting Edge Infrastructure and
Facilities

C mim a r
tale tr = 15401
[ clit he tacihit for

3) Strong and Established Alumni
Network

ince its es

roduced 1

4) Experienced, Professional and
Holistic Lecturers
S5M's leclurers and vistting

5) GSM - The Prime Choice
of Corporate Executives and
Government Officars

Located in the south of Klang \
trat lacation it
ttr [ L he I
mer othcers and fRorate
Lives who attend part:time MBA
2 1es afferad by GGS?

6) GSM Corporate Stratogy
Simulation (Wargames)
IMpPUlsory actrmty | MBA
ident thi s r |
I t the 4- 3
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it & il n | \{B}
niNg ¢ s in loer
Lo Iding, It s bhette
1 GSM s

7) A Unique and Innovative Learning
System

nt entred

Loarning

earmn by discuss N in groups to coms

8) International Lectures by World
Class Professors

9) Overseas Exposure and Studying
Opportunities for Students

GEM  student G required L
pait icat 1! [ or tror
arsea {Hed witl I
[ Iy nduca |
| internast 1 35| |
jen | 3 urderal

loreign i il
10) In Process of Receiving
Intornational Accreditation Ffrom
AACSB
GSM s in
credited | [ } L
dyva T I Bu
| \ [ ni 1 "
oftart ke by t
{ I itat nd ar r
\ nh = (]




MALAYSIAN TOP BUSINESS SCHOOL

u

The 1" CHOICE for GRADUATE STUDIES in MANAGEMENT

Non-Thesis Based av} 8;’% ;z::‘;:‘:r‘f’:‘:-r:';:m"x"'ﬂu":M | Finance | Marketing | Human Resource Management |
Programmes Master of Business Administration | International Business | General Management |

| Corporate Governance/ GradICSA |

{ Imtake: First Trimestar
hn{l [\f! (July)

Master of Management

Thesis Based pv,"i S *  Intake: First, Second Trimestor I P k] D ¥ Intake: First, Second Semesior

Programmes {Juty, Novembar) {Juky, Novermber)

Master of Science Doctor of Philosophy

, "#” -International Lectdres by
| § World Class Brofessors

IN THE PIPELINE
NEW SPECIALISATION

Environmental Management
RANKING Business Communication
Human Resource Development
Food Technology

9th Business School in South East Asia by
Asia.lnc Magazine {September lssue 2002)

Food Service Management

7th Business School in South East Asia by Forest Management
Asia.inc Magazine (September isspe 2003) Integrated Architecture Design Management

Evening sessions program will continue with classes
starting at §.30 pm on a timester system basts

7th Business School in South East As
Asia.Inc Magazine{September Issue 2004)

Working expenence counts, maxemum of 12 credt
Special Coverage as top Busingss Scheol In expmption for qualified students
T sia N 2005) .
Malaysia by (AsiaInc Magazine, April 2003 Fae RMSD0 per credit hour (local Student); require 48
credit hours to graduate

Accorded Malaysia Top Business School Status

by Malaysia Government (October 2007) Professors from some of the collaborating Universities
(Kallogg, Warwick, Stirling, Grast Lake Chennai, Ul
Jakarna, Shang Hat Jiaotong) will be invited to teach

For f 7 the above program ease visit: You can rogister at GSM Serdang Campus, ICATS -
or further details on the abo e PrOgrRImas, pl Kuching, MarkPlus Ino. - Jakana (Specialisation only in

M.gsm.upln..du.my Intemational Businass | ASEAN Market)

nf] -
SHAPING LEADERS

CRADUATE SEMO0L OF MAKAGTMENT

UPM g

FERIANN SRR nr)
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Kuala Lumpur Convention Cz,ntre
Kuala Lumpur, Malaysia
22-26 June 2009

Thinking Mmds.
Nurturing the Designiof:

R e
B

g Better Eiture

co o®

Tony Buzan « Howard Gardner Tun Dr Mahathir Mohammad

« Glenn Capelli  « Yvonne Sum « lohn Edwards
« Colin James « Lane Clark Rabert Fisher
David Perkins  « Reg Polson o Judy Larkin
Philip Addey » Richard Hames « Kirpal Singh
Kevin Warwick

The Thinking Confemnce provides an excellent opportunity fo hear and meet cutting edge thinkers, leaders,
researchers and practitioners from the fields of ;

. Business = Science [ Technology = Peace / Politics
« Leadership & Management = Arts / Humanities / Culture = Sports Science
= Health = Engineering / Manufacturing « Media & Entertainment
« Education » Sustainability / Environment « Other Related Fields
Do Not Miss This Opportunity! Malaysians Enjoy Special Rates
MALAYSIAN | EARLY REGISTRATION (Pay by 30th Apnf 2009 RECULAR REGISTRATION
Prasenters & Participants RMZ,000.00 | RM2,300.00
e & Coxmmént Apenciey ! |
| Group Rate (4 or more) RM1,750.00 / participant A2 300,00 / particpant
(Commite & Gosernment Aente) N | ]
| Presenters & Parncipants ** RM1,250.00 RM1,750,00
3 Mvs&unmm Arodems)
J ) Rate 44 or more) * RMBS0.00 / participant AM1,250.00 / participant
Linberainy. Academics!
Presenters & Participants ** " RMS00.00 (exchudine g lunch) AMS00.00 (excluding lunch)
SRR By Soovared subsidied fares, Number s Amised. VDU are adwsedd 20 Jeqrster war)
Secrefariat
Fov inove informadion, visil our wedsite a
www. 14ththinkingconference.com s | Tel:+60 3 42529100/42519840
ore-mal. W v Fax:+60 3 42571133
{ 4ththinkingconference.com - s . Emall: mice@asianaverland.com.my
- nl“@nm‘“ com AOS Comvestions o Eeentr Sdn BEL  Website: www.acsconventions.com
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THE NEED FOR MARKET
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RISK MANAGEMENT FOR
BUSINESS SUCCESS

Judy Larkin is a
specialist in reputation
management,
contingency planning
and risk communication
with nearly 30 years of
international experience.

She advises organizations
on how to anticipate
and assess threats and
opportunities from
emerging issues and

to develop response
strategies designed to
align operational and
reputational objectives
with stakeholder
expectations.

- 18
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IMM NAMES 12 COUNCIL MEMBERS
FOR 2008-2010 TERM

| President Dato’ Sharifah
Mohd. |smail t Proof
| ™M tocl 1

hi'e Datuk Marimuthu
Nadason

Vice President,

Council Members ted
Haslina Azlan, ! tanl

| Honorary Secretary /|

Dr. Zakaria Taib

» Tk, Dotuk Manmuthe Ne
Hosie Nasarudc
Rabe'ah Abdul Raze
Ching Wing |4

Honorary Treasurer

Other members of the Council are:

No Name Current Position No Name Current Position

Head Managihg Wireclor

ammunity Service

o Dartoars Sdo. Bhd

it Unid LTM

[ rah | Manager
Secuar Loclures les ™ nfa Meda
Labaan Sehoct of Inteenational

Busrssss & Finames / b aacian Lestutor

Univar sl Malaysio Sabat (UMS) Sehood of Manngurin)

Uniiversie Sainy Malaysia ILSND
n Dean

Graduste School of Managemont URPM 8 Bagir Penguros Kanan

il Wanin Pemaaaran / Pengednran
Manager

Cantre & Acoderme Support
Hesjupa Highar Education Sda Bha

Jutan Melayl (Malaysia) Bathad
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As the country
progresses towards
becoming a developed
nation, there are
numerous issues that
need to be addressed
and challenges to
overcome. lhese
include amongst others
the restructuring of the
economic and industrial
structure of the country.

The contribution of
various components

of the econemy to the
country’s GDP has to be
reassessed to maximize
the potential contribution
of all sectors to the
country’s growth targets

— >

SWIRELESSCONNEGTIONS .MEDICALPROC
EDUCATIONS . MECHANICALENGINEERITIT
LMQIEBASEDPRODUCTS. MILK PROD
BASEOMEDIA PRODUCT
NOISING JELECONMU!

. WOODPRODUCTS

i




Sarvices can be esporied throogh
sapply,

abrozd, commercial presence bnd

rass  boeder naumplion

movement  of  nmatural @ M8,
Mslaysian services providess must

loyarage on all fauwr modes 1o <eek

out opportunibes for the axport of

INEIr services

The quality, of the services dalivered

15 only lelt when the user comes inla
contact with the service and has-an
adback

ganarale

exponunce with it Pasitive le

and client's satisfaction w

{custamars. Thus, in prameting,

and éxporting services endarsemants,
credibility, satisfaction, word of mauth

rocommenclations are very tportant

Services p

of the of ulable and develo

an effectve strategy to market thel

SAUrVICAS Dyerqeal

To sama exten! Malaysan compames
have il ready rathe  successiul
incoads oy

sctory, We need to now buld an

san in selectod saivice

these testimonied and axtend our

angt

capabilitias into new marke

! This constructian s
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Participants who registe
before 26 April
will receive a 10% discount

For details

Strategic Marketing Partner

K

BETITUTT OF MARKMETING WALAYSIA

TAYLOR'S UNIVERSITY COLLEGE, SUBANG JAYA KPFTLIPSIBO0

NoS, Jr
O chamctans [

Letsurn Commernco Soure 46150 Petadng

Maxmum of i€ Cobted & ¢

MS orty, Evary SMS 16

TAYLOR'S BUSINESS SCHOOL

Jayn, Seangor Dend Bhsan. Tot

havged 50 sen. Incradual 16800

Shine with
~  Taylor's

LEADING
THE FUTURE

EMPLOYEE

26 May 2009 (Tuesday)

Sime Darby Convention Centre
9am - 5pm

RM1,800 per pax

Each generation has its own distinctive behaviour
pattemns and cultures, requiring specific ways to
reach out to them effectively. Leadership
Methodologist Paul Bridle, addresses this issue,
reveals vital information on the concept of ‘work
with me, not for me’, and explains how new
generations influence leadership and management
styles at this seminar.

Paul brings with him 19 years of experience in
studying successful organisations. His own personal
experience in running successful businesses and
continuous global research, has turned him into a
renowned author, executive coach, international
speaker and facllitator.

This one day power packed seminar is
suitable for managers from all industries.
Grab this unique opportunity to learn
a highly acclaimed international

please contact Ms. Stephanie Ho at 012-302 7623/ Mr. Valentino Lee at 012-888 3080, email us al cpe@taylors.edu.my
or visit www.taylors.edu.my * For more information, send an SMS 1o 32728: TAYLORS

space>CPE33<pace-NAME, ADDRESS, EMAIL

ias) TAYLOR'S

UNIVERSITY
COLLEGE

OTIBTANLL (18

Emal: coeStstons edu.my
chargss per S\ 2 Apok



Marketeer | MARKETING TOOLBOX

REPUTATION MANAGEMENT: HOW TO
MANAGE YOUR REPUTATION ONLINE

WITH DEPFENDENCY O ERNET MARKETING, WE THOUGH

THIS ARTITLE FROM www.marketingscoop.com

If you've ever Googled

your name, you know

how important managing
your reputation online

can be. 3 Contact website owners for

name removal. 7. Author articles in your FReld.

Each day, thousands of

individuals are searching

online for information

about others simply by

searching on Google

or other leading search

engines. With information

4. Purchase s domain with your nama.

being so readily available,
managing your reputation
is more important than ever.

5. Start a blog under your name,

Aboul the Author

1. See where you stand,

2. Set up a Google alert.
6. Froe pross release
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INIMALAYSIA

1-800-88-0103
airies.com

www.fnd




Morkateer | MARKETING TIPS

-

BY GUY MASER

In a challenging economy,
you must find new ways
to make marketing work
more effectively, get
more out of marketing
investments, and
measure and account for
marketing decisions.

In short, you must make
changes. Doing the same
things in an uncertain
economic environment
and expecting the same
results, at worst, is a

definition of marketing |

insanity. At bestitisa
flawed strategy.
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SEVEN WAYS TO MAKE MAQKE%ING
WORK IN A CHALLENGING ECONOMY

Measure performance

Think integration




MARKETING TIPS | Marketeer

Maintain frequency and consistency

Push and pull your way to success

Focus on quality over quantity
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" TRAINING PROGRA

Small and Medium Industries
alanm

SIRIDRCY) e one Medlom induste

Tol: 037874 3086 « Fax : O3-7876 3726
’ % INSTITUTE OF MARKETING MALAYSIA Emall: info@imm.onmy
Woebsite : www.imm.or g.my




MAIN OFFICE
Aras M0, West Wing, Menam MATRADE

Ifar Knidrmat Usaba, OFf Jalan Duta
50480 Kuala Lumgpur

503-6207 6010

www.smikdec gov.rmy

SABAH OFFICE

gkat 5 Xompleks Asla City
iy
Kirabahi

Tel GOBE-447 374/ 574
Fax S0B8-447 377

604-502 4207/ 502 4208
604502 4205

SARAWAK OFFICE

Th 3 rara Grand
n 46
ck

Q Sarawak

38 955¢

SOUTHERN REGIONAL OFFICE

Tinghat 11, Lot 06
an Ayer Molek

Johor Danad Taiaim

Ted 607-221 4815
Fax : 607-221 4836

EASTERN REGIONAL OFFICE

Sute 901 &5.02, Tingkat 9
Kompleks Terurum, Jalan Mahiota
25000 Kuantan

Pahang Darul Makmwr

Tel G09-5126677/ 5126678
5126679
Fax 6025126670

SMEs Competitiveness Globally

www.smidec.gov.my

Info line : 1-300-88-1801




We'll help you reach higher
in international trade.

Are you @ Mataysian manufactures or services provider looking to expand your horizons to & regional, or even global level? Then speak
1o us at MATRADE. With a network that spans more than 39 offices around the world, we are ideally placed to offer you a weaith of local
Insights, knowledge, regulatory advice and busingss contacts across Europe, the United States of America, Asla and the Middle East.
We also actively assist you in showeasing your products and services via our glabal trade promotion activities. if you want to scale the
heights of the international business world, we are your first stop. Questions? Visit www.matrade.gov.my to find out more,

e

MATRADE

Malaysia External Trade Developmont Corporation
(Malaysta's National Trade Prometion Ageacy)
Menars MATRADE, Jatan Keodmat Usaha, ON Jidan Duta, 50430 Kuals Lumpur, Malaysly,
T:503-f207 7077 F 803-6203 7037  E: mlo®matrade.gov.my




