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Since Tan Sri Muhyiddin took over the
helm of the Ministry of International
Trade & Industry in mid-2007, IMM has
gained new updates on the country's
marketing efforts.

Qur special interview with the Minister
confirms a new outlook and prowess
with MATRADE leading the pack. As

IMM's Patron the Minister also proposes
some new professional directions for its
members.
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Market Development Grant (MDG)



MDG Performance Report (2002-
2008)

From the period 2002 to 2008, a total
of 7419 ¢claims haz beon reimbursed
valued at AMagoy mifion benefiting
2301 SMEs,

Tha minin benefcisries of MDG by
wnctors are

Furmnture - 215%
Prepored Food - B
Burdding & Construction

Materials & Hordware - 6.5%

Machinery & Equipment - 429
Consumer & Industnal Electrical
& Elactronics Products 52%

In loerny af awnarship, RI4M5.26 mitlion
or 128 per cent were disbursed to
Bumiputzre companies whilea RM438
million or 87.2 per cent were for non-
bumiputra companies,

In terms ol location, majorty of the
companies were from the slales
of Selangor (a7.3%), Kuala Lumpur
(14.65¢), Penang (n.5%), Johor (107™)
and Parak (519%)

MDG Issues and Challenges

The current oconcmic  downtum
would ostainky affect the demand and
market share of Malaysian products
and zervices m ths intarnational
markel,

In view ol this effectve 1 January
2009, the MDG guidelines have
been further revised {o encourage
Malaysian companies to undertake
axport promotion activities at the
ntermational markets.

Among ofhess, the revision provides
an increased ceding of claimable
expenses in printing of promotional
materials  and  advartisement  in
thow diectories, eligibiites for
accammodation and fight fickets
from one 10 two ceprasentatives per
company including trade associations
and chambers The revision aleo raisad
the aligibility for booth conatruction
and pohancement to the aquivalent
(100%) of eligible haoth rental cost.

Services Export Fund (SEF)

As part of the Government's offorl
to develop and promate the services
sector, SEF was introduced In 20064
with a total allccation of RMnsmillion
uneler RMKa

The objoctiven of SEF are to,

+ Expand exports al services
« Brand Malaysian Services Provider
as  ioternationally  competitive;
competent and reliable by increasing
the awareness ol their experiise in
the international mistkel. and

» Secunng projects overseas by
undertaking feasibility studses and
other relsted studies which will
enable Malaysian companies o have
& compelitive edgp

SEF provdes «50% reimbursable
grant for the costs of prepanng and
submitting  competitive bids  for
averseas projects, » 50% reimbursable
grant for undertaking trade promatian
activibes  overseas and + 100%
reimbursable granl for  Malayslan
services providers Lo undortake pre-
loasibility and feasibility studies.

The activities supported through SEF
include participating i international
tenders for studies and  projocts
in widsaanging  services  {excepl
tourism)  including  infrastructure
develooment, water treatment, 10T
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services, powsr generation, arcrafia
maintenance services and oil and gay
sorvices. undertaking pra-feasibifity
and feaubdity studies Tor forogn
governmeant fagency, ard creating &
presence through export promotion
activities such &s Inteenabinnal trade
fairs, internotional conference and
nelting up new offices aversoas,

Inview of the current glabel economse
slowdown, there i a need to furthat
support  the Malaysian  Secvices
Praviders in promoling their services
overseas, the scope af the SEF
has been expanded o include the
fallowaing;

+ Organised Specialined Marksting
Missions (SMM) to petentinl markets
far Malaysian Services Providers |n
selected sectors

« Followsingup  with Missions o
sucure projocts dentibed during the
SMMy, and

« Hosting visds to Malaysia lor praject
awners. developers and  executing
agencies of potential projects with
a view o arrange buniness mestings
ancd brsehings with Malaysian Servicen
Draviders that can underlake the
projects,

Asat 51 December 2008, a total of 603
applications involnng 312 companies
have been sporoved with a value of
RM3umillion

Cherl: List of successful SEF beneficiaries
MALAYSIAN SERVICES PROVIDERS & THEIR SECURED COVERSEAS PROJECTS

SCOMI Engineenng
Banhil Bersekutu.
Sdn Bhd

Angkasa Consulting

Services Scdn Bhd
- Sunway Construction
Sdn Bhd

Protasoo Berhad
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Export Training Programmes
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QUESTION 4

IMM iz & non-profit erganization for
safes and maorketing professionals
and to the
enhancemenl of markating skills,

have contributed
and knowledge sharing as well as

networking opportunities- for its

members and asseciales.

As our Patron, do you see IMM
fulfilling its role as catalyst in bringing
change in business and marketing

mindsefs?
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In what capacity does (MM fit the
needs of the industry?

What else in your point of view can
IMM do as partners in human capital
devalopment especially in the areas
of sales ond marketing?

What are your hopes and aspirations
for IMM as it develops its role and

position for future reflevance?
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MARKPLUS.INC S

Knowledge | Insight | Solution

SPECIAL EXECUTIVE MASTER CLASS with

PHILIP KOTLER vy

The Father of Modern Marketing

MARKETING IN
TURBULENT ,
TIMES: /5

Discovering Opportunities in a Recession
with Chaotic Management System

waoneary: PhilipKotlerCenter LIVE & IN PERSON !

Kuala Lumpur

Facilitated by

He wrote Marketing Management, the Bible of Marketing. Wall Street Journal dubbed him umd
the mostinfluential business thinkers. He is Philip Kotler, the Father of Modern

in May 2009, he will publish Chaotics, a book about MARKETING IN TURBULENT TIMES
marketing in the age of turbulence. On his 78* o

CHAOTICS| Sl =20 i

Don't miss this rare opportunity to be one of the
ﬁumwmmm.mo‘omwm
will help you discover opportunities in a recession.

get the chance to meet the MAHAGURU who taught Marketing to all of us
Jo ‘hhnlnhlsmhwvdlycehbmm\ Meet Philip Kotler IN PERSON,
§ by our very own Hermawan Kartajaya, President of World

H

ﬁ%

Tultion

RM 1,300/participant Kuala Lumpur
oy Bind . o Convention Centre

For reservation please call
Institute Marketing of Malaysia

Telp: +603 7874 3089 | Fax +603 7876 3726
Email: info@imm.org.my
1G-1st Bangunan SKPPK, Jalan 55 9A/17

Injury Time

Get Spedial 10% Discount for IMM Members May 29 2009 47300 Petaling laya, Selangor
¢ Certificate signed by Philip Kotler is provided ¢ 1 0 ® [
0 2 20 HUN LY
Tis quaify i & group Sucount (mers thae 10 pustiopenta ’ o WL
phaass cimvlact MackPlus Inc o 1601 2166 2197 !

AN '
wa  3stro (EDGE MARKETING K. SUT . - = e
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TEN FASCINATING FACTS ABOUT
GRADUATE SCHOOL OF
MANAGEMENT (GSM)

1) Recognised as Malaysia's Top
Business Schoal
M-GSM wa teed by

2) Cutting Edge Infrastructure and
Facilities

C mim a r
tale tr = 15401
[ clit he tacihit for

3) Strong and Established Alumni
Network

ince its es

roduced 1

4) Experienced, Professional and
Holistic Lecturers
S5M's leclurers and vistting

5) GSM - The Prime Choice
of Corporate Executives and
Government Officars

Located in the south of Klang \
trat lacation it
ttr [ L he I
mer othcers and fRorate
Lives who attend part:time MBA
2 1es afferad by GGS?

6) GSM Corporate Stratogy
Simulation (Wargames)
IMpPUlsory actrmty | MBA
ident thi s r |
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Lo Iding, It s bhette
1 GSM s

7) A Unique and Innovative Learning
System

nt entred

Loarning

earmn by discuss N in groups to coms

8) International Lectures by World
Class Professors

9) Overseas Exposure and Studying
Opportunities for Students

GEM  student G required L
pait icat 1! [ or tror
arsea {Hed witl I
[ Iy nduca |
| internast 1 35| |
jen | 3 urderal

loreign i il
10) In Process of Receiving
Intornational Accreditation Ffrom
AACSB
GSM s in
credited | [ } L
dyva T I Bu
| \ [ ni 1 "
oftart ke by t
{ I itat nd ar r
\ nh = (]




MALAYSIAN TOP BUSINESS SCHOOL

u

The 1" CHOICE for GRADUATE STUDIES in MANAGEMENT

Non-Thesis Based av} 8;’% ;z::‘;:‘:r‘f’:‘:-r:';:m"x"'ﬂu":M | Finance | Marketing | Human Resource Management |
Programmes Master of Business Administration | International Business | General Management |

| Corporate Governance/ GradICSA |

{ Imtake: First Trimestar
hn{l [\f! (July)

Master of Management

Thesis Based pv,"i S *  Intake: First, Second Trimestor I P k] D ¥ Intake: First, Second Semesior

Programmes {Juty, Novembar) {Juky, Novermber)

Master of Science Doctor of Philosophy

, "#” -International Lectdres by
| § World Class Brofessors

IN THE PIPELINE
NEW SPECIALISATION

Environmental Management
RANKING Business Communication
Human Resource Development
Food Technology

9th Business School in South East Asia by
Asia.lnc Magazine {September lssue 2002)

Food Service Management

7th Business School in South East Asia by Forest Management
Asia.inc Magazine (September isspe 2003) Integrated Architecture Design Management

Evening sessions program will continue with classes
starting at §.30 pm on a timester system basts

7th Business School in South East As
Asia.Inc Magazine{September Issue 2004)

Working expenence counts, maxemum of 12 credt
Special Coverage as top Busingss Scheol In expmption for qualified students
T sia N 2005) .
Malaysia by (AsiaInc Magazine, April 2003 Fae RMSD0 per credit hour (local Student); require 48
credit hours to graduate

Accorded Malaysia Top Business School Status

by Malaysia Government (October 2007) Professors from some of the collaborating Universities
(Kallogg, Warwick, Stirling, Grast Lake Chennai, Ul
Jakarna, Shang Hat Jiaotong) will be invited to teach

For f 7 the above program ease visit: You can rogister at GSM Serdang Campus, ICATS -
or further details on the abo e PrOgrRImas, pl Kuching, MarkPlus Ino. - Jakana (Specialisation only in

M.gsm.upln..du.my Intemational Businass | ASEAN Market)

nf] -
SHAPING LEADERS

CRADUATE SEMO0L OF MAKAGTMENT

UPM g

FERIANN SRR nr)







